
    

 

About the firm 

Stephenson Harwood is a law firm of over 150 partners and over 750 lawyers and staff 

worldwide. Our people are committed to achieving the goals of our clients - listed and private 

companies, institutions and individuals. 

We assemble teams of bright thinkers to match our clients' needs and give the right advice 

from the right person at the right time. Dedicating the highest calibre of legal talent to 

overcome the most complex issues, we deliver pragmatic, expert advice that is set squarely 

in the real world. 

Our headquarters are in London, with nine offices across Asia, Europe and the Middle East. In 

addition we have forged close ties with other high quality law firms. This diverse mix of 

expertise and culture results in a combination of deep local insight and the capability to 

provide a seamless international service. 

Our staff provides essential professional backing for the firm's legal teams. Their expertise 

and professional care is crucial to the firm's success, and we look for individuals who deploy 

high-quality knowledge and skills coupled with a professional and flexible approach to their 

work and a positive attitude. 

Stephenson Hardwood is fully committed to ensuring that all employees are treated fairly and 

with dignity and respect and has built a culture that values meritocracy, openness, fairness 

and transparency. The firm values individuality and recognises the benefits of having a 

diverse force. 

Our values 

We asked our clients and our people what they value about Stephenson Harwood and what 

sets us apart from other firms. Four values stand out:  

 Individuality - to encourage creativity and develop talent. 

 Commitment - to be the best and deliver the highest standard. 

 Teamwork - to work together to build close, long-term relationships. 

 Straight talking - to say what you mean and do what you say. 

 

These values express the personality of our firm.  They are the behaviours we encourage in 

our people and the standards which inform our decisions and actions. 

Background to the role 

The communications and PR team ensures the firm's media relations, social media platforms 

and internal communications support the firm's strategic goals, practice priorities and 

Job Title: Intranet manager 

Department: Business development 

Reporting to: Head of communications and PR   

Hours: 09.30 – 17.30 (some flexibility is expected when necessary and occasional 

travel to our international offices outside London is likely). 

Purpose: To support the firm's growing communications ambitions 

Location: 1 Finsbury Circus, London EC2M 7SH  



    

international brand. The team is responsible for managing communications and PR activities 

that build Stephenson Harwood's reputation with a wide range of stakeholders. 

Team structure 

The management of the intranet is the responsibility of the communications and PR team. This 

intranet manager reports to the head of communications and PR. The communications team is 

part of the business development department, which is responsible for – among other things – 

client development, BD activity and the firm's website, and includes a team of BD managers 

and executives. You will manage one direct report – the intranet executive. 

Main responsibilities 

We are looking for an experienced content manager to provide day to day leadership and 

management of the firm's intranet and its content.  This includes supporting the delivery of 

effective and strategic internal communications on the platform for our partners and staff.  

The successful candidate will be responsible for leading the day-to-day operation of the firm's 

intranet. The intranet manager will also be responsible for preparing, for wider consideration, 

an ‘intranet development strategy’ to ensure that the intranet remains relevant to and useful 

for the business. The primary focus of this position will be:  

 Creating and editing content for the internal news channel on the intranet. Content 

priorities range from business wins and people news to awards recognition and firmwide 

news.  

 Leading and encouraging a network of 'occasional editors' to maintain content for their 

specialist/local areas including not only news, but policies and procedures, know-how and 

information about clients, teams, support and training materials.  

 Leading the project team currently working on the migration of the intranet to a new 

Sharepoint-based platform. 

 Managing content sign off with stakeholders, to deliver a coordinated approach to content 

creation across the firm, its offices and its practices.  Liaising with stakeholders to ensure 

that content is being properly curated and kept current and relevant.  

 Developing and maintaining content plans and an editorial process.  

 Generating, piloting and developing different types of content.  

 Being the main contact for all intranet-related enquiries. 

 Bringing creative ideas to the team. 

 Editing content across the platform.  

 Liaising with the IT department on technical developments and maintenance.  

Attributes required 

A graduate with a business-to-business background – preferably in professional services. In 

addition to exceptional communications skills and a strong nose for a story, firm technical 

prowess and a love of creating great content would be beneficial. This role is not a technical 

role but will require some understanding of the technology.  Key attributes include: 

 Articulate, with a strong sense of personal responsibility, diplomacy and judgement 

 Excellent writing and editing skills 



    

 Enthusiastic and an effective and sensitive communicator, with good interpersonal skills  

 Confident and pragmatic with a highly organised approach 

 Strong attention to detail is essential 

 Able to manage multiple projects, working for several teams, at once 

 Able to work to tight deadlines and deliver under pressure. 

 

 

 

 

 

 


